Job Description

	Job Title
	Digital Marketing Assistant 

	Contract Status
	Permanent (subject to funding)

	Hours of Work
	18.5 hours per week flexible

	Place of Work
	Home working / Rounders England site as agreed

	Salary
	£18,000 pro rata

	Position reports to
	Line Management Director of Business Operations (DBO)
Task Management Marketing & Communications Manager (MCM)

	Responsibility for
	n/a

	Principal Accountabilities
	Support the organisation in raising the Brand, participation levels and the profile of rounders and Rounders England using a customer centric approach through digital marketing campaigns, social media and PR strategies. 

Digital Marketing
1. Produce engaging, creative, informative and inspiring content through multi-channel marketing designed to increase engagement with our digital customer audience and participant levels.
2. Under the guidance and direction of the MCM assemble monthly and quarterly data & analytical reports based on interactions with the Rounders England digital media functions including the Rounders England website, Twitter, Instagram profiles and Facebook page. 
3. Responsibility for the administration of Rounders England’s online presence on the website and social media platforms; ensuring news items are up to date, factual, and released in a schedule agreed with the MCM to capture maximum audience levels.  
4. Develop relationships with the sports industry media and capitalise on new trends as well as existing digital & social media opportunities in order to grow the Rounders England Brand and maximise engagement with the Rounders England audience effectively. Be able to measure improvement.
5. Manage the media contacts database and events calendar and update as necessary.
6. Shape audience perceptions by supporting the MCM to produce and distribute relevant external communications, press releases, pr or public statements and digitised messaging as required and in accordance with the accepted style of communication agreed with the MCM.
7. As directed by the MCM work with external partners; and our internal Talent, Development, Engagement & Workforce teams to produce associated digitised material and literature to maximise campaign effectiveness.
8. Support the MCM in successfully delivering the Rounders England Marketing Strategy. Provide evidence of success at 121/appraisal. 
9. Any other duties considered relevant to the job role.


	
	

	Standard Specifications
	Travel as required to support the outcomes of the role.
An understanding of equality issues, legislative requirements and barriers and issues that may prevent our priority groups from participating in Rounders, data protection, health and safety in the workplace and all Rounders England policies.
A willingness to undertake Continuing Professional Development.
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